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Abstract 

The central task of Workpackage 4 is the design and implementation of a survey 
instrument that will collect key information for SCARLED WP5, 6 and 7 in the NMS 
Bulgaria, Hungary, Poland, Romania and Slovenia. The final survey instrument consists of 
three questionnaires. Two questionnaires collect data at the household level. The first 
questionnaire applies to rural farm households and emphasises agricultural output, 
household characteristics, household incomes and household gainful activities. The second 
household level questionnaire deals specifically with households that have exited 
agriculture after 2003. The third questionnaire collects data at the village level. This 
questionnaire aims at collecting key data on village characteristics, local infrastructure as 
well as local land and labour markets. The survey instrument is the result of collaborative 
efforts by all partners involved in WP4-7. This deliverable gives an account of the 
different steps that have been undertaken to finalise the survey instrument. 
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1 THE DEVELOPMENT OF THE SURVEY INSTRUMENT 

The central task of Workpackage 4 (hereafter WP4) is the design and implementation of a 
survey instrument that will collect key information for SCARLED WP5, 6 and 72 in the NMS 
Bulgaria, Hungary, Poland, Romania and Slovenia.  

WP4 is made up of four objectives: (i) The development of the survey instrument; (ii) Pre-
testing of the survey instrument; (iii) Monitoring of the data collection; and (iv) Cleaning 
and organising the collected data. At this stage in the ongoing project, the first two 
objectives have been completed. A survey instrument consisting of three questionnaires 
has been elaborated: two questionnaires at the household level (rural farm households and 
households that have exited agriculture) and one questionnaire at the village level (to be 
asked a village representative and gather data on village characteristics). The final survey 
instrument is the result of close co-operation between all partners concerned. UNIKENT, 
the lead partner of WP4, and overall SCARLED co-ordinator IAMO have worked in 
particularly close co-operation throughout the process.  

This Deliverable 4.1 will give an account of the development of the survey instrument, 
from the first steps to the final version. The first task undertaken by partners was the 
preparation of a pro-forma, investigating the availability of secondary data. WP 4 partners 
then developed a first draft of the survey instrument that was pre-tested and discussed 
during a meeting with all WP4 partners. Based on the discussions and agreements from the 
meeting, a second draft of the survey instrument was prepared and circulated among 
partners before the survey instrument was finalised.  

For a methodological approach to the survey instrument, we refer to Chapter 8 of SCARLED 
Deliverable 2.1, Conceptual framework for analysing structural change in agriculture and 
rural livelihoods. 

 

2 PRO-FORMA 

The first task of WP4 as stated in the Contract3 was to identify the information available 
from secondary sources and previous EU funded projects. As a first step, a pro-forma was 
therefore sent out to the NMS partners in Month 3 (see Appendix 1). The purpose of the 
pro-forma was to obtain an overview of the data availability on a) Farm structure surveys; 
b) Agricultural censuses; c) Rural labour surveys; d) Household budget surveys; e) Ad hoc or 
regular village surveys; and f) Other relevant surveys.  

The main objectives for this pro-forma were to investigate the possibility of linking the 
survey instrument to previous surveys in the NMS and to understand what necessary data 
were lacking for the survey. Linking the survey to previous ones however proved to be a 
difficult task, mainly because of the lack of data on non-commercial farm households 
which are of importance in this project. The definitions for farm households; farms and 
subsistence farming varied among the NMS (see Appendix 2). In the cases of Bulgaria, 
Hungary and Slovenia the thresholds applied for farms include mainly commercial farms 

                                             
2 WP5: Farm structure evolution; WP6: Socio-economic functions of subsistence farming and co-
operation among farmers; WP7: Rural labour markets and diversification for rural economies. 
3 Contract N˚ SSPE-CT-2006-044201 Project “SCARLED” 



Deliverable 4.1 
Progress report – the survey instrument and 

results from pre-testing 
Date: 28 November 2007  

 

 
SSPE-CT-2006-0044201 (STREP)  2 
 

and in many cases exclude subsistence farm households. Only in the cases of Romania and 
Poland are subsistence farm households also covered by farm structure surveys and 
agricultural censuses. Because of the disparity of definitions and lack of previous data 
relevant to the SCARLED survey, it was not possible to create time series data based on 
previous studies. Thus, the SCARLED survey would have to be a cross-sectional study. 
However, it was judged important for the SCARLED project to obtain information about the 
direction of changes over time. It was therefore decided to collect some key data 
regarding a previous reference point in time, even though this data would be limited. This 
reference point was set to 2003 as this was the last year before inclusion in the EU of the 
NMS Hungary, Poland and Slovenia.   

 

3 FIRST DRAFT OF THE SURVEY INSTRUMENT 

Concerned partners were requested to send the questions they wished to include in the 
survey instrument to WP4 lead partner UNIKENT for incorporation by Month 6. At the stage 
of the first draft, the survey instrument consisted of a core questionnaire to rural 
households, identical for the five NMS. In accordance with the Contract, the questionnaire 
focussed on agricultural output, household characteristics, household incomes and 
household gainful activities, both agricultural and non-agricultural. As for the WP6 
commitment on co-operation among farmers (D6.1), a country-specific section for Poland 
was added to the core questionnaire. This section has been independently elaborated by 
WUDES. 

UNIKENT (WP6) together with IAMO (WP5 & 7) are the two partners for which the survey 
instrument constitutes the primary information base. While some areas of data collection 
are WP-specific, others are overlapping between work packages. UNIKENT and IAMO 
therefore worked in particularly close collaboration to finalise the first draft of the survey 
core questionnaire. By mid August, the questionnaire had been sent out to the partners for 
translation and pre-testing. NMS partners then had until the Budapest meeting (see below) 
to translate and pre-test the questionnaire on 4-6 households in their country.  

 

4 RESULTS OF BUDAPEST MEETING 

One important commitment in WP4 that involves all partners, regards the discussion and 
feedback on the draft questionnaire as well as pre-testing of the survey instrument. On 
September 5, 2007, a meeting was therefore held at the Research Institute for Agricultural 
Economics (AKII) in Budapest. Representatives from all concerned SCARLED partners were 
present. The agenda of the meeting was the following: 1) Results from pre-testing of the 
questionnaire; 2) Necessary adjustments; and 3) Sampling and organisation of the 
implementation of the survey (see Appendix 3 for minutes from the meeting). 

 

Pre-testing and adjustments 

As stated in the Contract, the questionnaire was to be pre-tested in at least one village in 
two different countries. By the time of the Budapest meeting, three partners had been 
able to pre-test the questionnaire: Slovenia (6 questionnaires), Romania (2) and Poland 
(1). The partners who had not pre-tested the questionnaire had nevertheless gone through 
it very carefully and contributed with valuable comments during the meeting.  
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The overall impression from pre-testing was that the questionnaire was too long and 
needed to be reduced. Moreover the questionnaire would need simplifications and 
restructuring to be easier to work with. These opinions were also shared by the partners 
who had not pre-tested the questionnaire. 

Moreover, one section on social capital that was incorporated in the first draft of the 
questionnaire was discussed. This section relates to IAMO, which is hypothesizing that 
social capital is important for successful employment diversification (WP7). It was decided 
that this section would be taken out of the core questionnaire as it appeared too long. 
Eventually, it will be implemented on a case-study basis in Romania and Bulgaria.  

 

Survey sample 

As pointed out in the Contract, the detail required for the studies implies that fieldwork 
should be limited to selected villages. The regions and villages have been selected to be 
representative for rural households in each NMS. In each country, 3 regions and 3 villages 
per region have been selected meaning that a total of 45 villages will be surveyed.  

One important question that was raised during the meeting regarded the types of 
households to be covered by the survey. Would the survey sample cover all rural 
households or only rural households with some agricultural production? After discussions it 
was agreed to include farm households only, where a farm household is defined as a 
household with agricultural production, including production from a house garden or yards 
belonging to the house. Only farm households that had agricultural production in both 2006 
and 2003 or in either of these two years would be included in the survey sample. 
Participation in the survey would be determined by asking initial filter questions. 

 

Organisation and implementation of the survey 

WUDES have subcontracted the survey and the subcontractor IERIGZ (Instytut Ekonomiki 
Rolnictwa i Gospodarki Żywnościowej) would carry out the survey by the beginning of 
November. The deadline for the finalisation of the questionnaire was therefore set to the 
end of September. Prior to that, partners were asked to send to UNIKENT and IAMO a 
description of how regions and villages had been selected by September 17, 2007.  

Moreover, it was agreed during the meeting that a separate village questionnaire, covering 
village infrastructure and local land and labour market characteristics would be created. 
Based on a request by partners, it was also decided that training of interviewers would be 
provided by a joint team from UNIKENT and IAMO.  

 

5 SECOND DRAFT OF THE SURVEY INSTRUMENT 

After the Budapest meeting in September 2007, UNIKENT worked on a second draft of the 
core questionnaire and elaborated the village questionnaire. The agreed changes and 
amendments from the Budapest meeting were incorporated. Redundant and repetitive 
questions were removed, overlapping questions were merged and an overall restructuring 
of the core questionnaire was undertaken. 

After that, the second draft of the core questionnaire and the first draft of the village 
questionnaire were sent out to partners for comments prior to the finalisation of the 
survey instrument. On September 24 and 25, UNIKENT representative Lena Fredriksson was 
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at IAMO in Halle, finalising the survey instrument together with IAMO representatives 
Judith Möllers, Diana Traikova and Gertrud Buchenrieder. At this final stage it was decided 
to split the core questionnaire into two: one questionnaire for rural households that have 
ceased with agricultural production between 2003 and 2006 (exit from agriculture), and 
one questionnaire for households with agricultural production in both 2003 and 2006 or 
2006 only (households entering agriculture after 2003). In the case of Poland, WUDES 
section on co-operation of Polish farmers was amended to the latter questionnaire. All in 
all, this means that the final survey instrument consists of three questionnaires: 1) The 
main questionnaire covering rural farm households (see Appendix 4a), 2) Exit from 
agriculture (see Appendix 4b) and 3) Village questionnaire (see Appendix 4c).  

In addition, a names sheet (see Appendix 5) and a scales sheet (see Appendix 6) were 
designed. The purpose of the names sheet is to make it easier for the interviewer to enter 
information about individual household members in a consistent way while guaranteeing 
the anonymity of the interviewed household by not recording names. As many questions in 
the survey are to be answered by ranking, the scales sheet will serve as a help to the 
interviewee by showing all the scales applied in the questionnaires.   

 

6 FINAL VERSION OF THE SURVEY INSTRUMENT 

The final version of the survey instrument consisting of the three questionnaires was sent 
out to partners on October 3, 2007. The names and scales sheets together with instructions 
to interviewers (see Appendix 7) were distributed on October 16. Within the three weeks 
after the survey instrument was sent out, a couple of minor editorial mistakes were 
detected by partners, and appropriate corrections were communicated immediately to all 
partners by SCARLED co-ordinator IAMO.  

When the final survey instrument was distributed to partners on October 3, the issue 
regarding the selection of income bands still remained (Sections F in the household level 
questionnaires). Since the unit of analysis in the survey is the rural farm household, two 
main issues needed to be considered. First, households vary in composition and size (i.e. 
number of household members and number of earning persons). Second, rural household 
incomes may differ from urban households. Departing from the country average for gross 
domestic product (GDP) per capita and then making an estimate of the average number of 
earning persons in a rural household would be an option, but the risk with this measure is 
that it would not be accurate enough and that the bands would give a skewed income 
distribution. The indisputably best option was to depart from national statistics on national 
household incomes and if possible average rural household incomes. A request regarding 
data availability on household incomes was therefore sent out by UNIKENT to partners. It 
turned out all NMS had data on average household incomes and in some cases even 
separately for rural households. Based on this, guidelines for the selection of income bands 
were sent out to partners on October 22 (for details, see Appendix 8). 
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7 ORGANISATION AND IMPLEMENTATION OF THE SURVEY 

The next big step in WP4 is the implementation of the survey. UNIKENT together with IAMO 
will monitor the survey. UNIKENT will provide the data base for entry of the data. Data will 
be entered by each partner in ACCESS format. The NMS partners are also responsible for 
cleaning and checking the data for consistency. The complete data sets shall be finalised 
by Month 16.  
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APPENDIX 3 – MINUTES OF BUDAPEST MEETING 

 
Minutes of SCARLED meeting 

 
Venue: Agricultural Economics Research Institute (AKI) 
Date:   Budapest 5 September 2007, 9.30 am-
4.30 pm 
 
Agenda:  
• Results from pre-testing of the questionnaire 
• Necessary adjustments  
• Sampling and organisation of the implementation of the survey 
 
Participants: Representatives from UNIKENT, IAMO, K.U. Leuven, UNWE, AKII, CUB, 
WUDES, USAMWB and UL. 
 
Chair: Meeting chaired by Dr Sophia Davidova, UNIKENT. UNIKENT is the partner 
responsible for WP4. 
 
_______________________________________________________________________ 
 
A. RESULTS FROM PRE-TESTING OF THE QUESTIONNAIRE 
 
I. Dr. Cosmin Salasan, USAMVB, Romania 
 
By the time of the meeting, the Romanian partner had pre-tested 2 questionnaires. 
 

• Dr. Salasan pointed out that the questionnaire had taken approximately 2.5 
hours to complete. This was perceived as being too long. 

• The experience from the pre-testing was that farmers do not keep records 
of their costs and may have problems to estimate their costs. Simplification 
of costs necessary, especially as regarded 2003. 

• Raised the question of avoiding double sampling of households having more 
than one house in the village. UNIKENT explained that this should be 
avoided by applying the definition of a household as a unit living under the 
same roof. In the case of household A living in house X, supporting 
household B living in house Y, this situation is covered and recorded by the 
survey. 

• In some cases, a change of respondent would need to be allowed in order to 
get the most accurate answer. In this case, this issue will be solved by 
reporting all the household members taking part in answering the 
questionnaire.  

• A question about the share of consumption from own production was raised, 
meaning that it would be difficult for households to report. It was explained 
that the information is crucial, however a rough estimate is satisfactory for 
the intended purpose. 
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II. Tomasz Wolek, WUDES, Poland 
 
The Polish partner had pre-tested one questionnaire. 

• Questionnaire was too long. Took 3 hours to complete. 
• Respondent did not understand the introduction about the SCARLED project. 

Would need to be simplified. 
• Proposed all questions regarding household members to be on the same 

page. 
• Proposed simplification of data on hired farm labour: days only instead of 

hours/day. 
• Proposed restructuring of the questionnaire. More difficult questions in the 

beginning of the questionnaire.  
• Proposed to decrease the number of plots asked for from 10 to 5. 
• Raised concerns about question G.5 on p.25. Think that it does not make 

sense to ask one person for the opinions about other household members.  
 
III. Dr Luka Juvancic, UL, Slovenia 
 
The Slovenian partner had pre-tested 6 questionnaires. 

• Questionnaire very difficult to work with. Problems with structure. Re-
structuring necessary to improve the logic. 

• Far too long. From 2h40min up to 3 hours. 
• Question raised about which households to include in the survey sample. It 

was agreed that only farm households should be included in the sample. 
Households would be included/excluded by applying an entry question. 
Households with agricultural production in both 2006 and 2003 or in either 
of these two years will be including, counting production from house garden 
and yards belonging to the house as well. Households without any 
agricultural production in 2003 and 2006 will not be included in the sample. 

• Raised the question about the relevance of the question of social capital. 
Judith Möllers from IAMO replied that this section will not be a part of the 
general questionnaire and will not apply to Slovenia. A possible inclusion of 
this section would be agreed upon with partners on a country by country 
basis. Bulgarian partner was asked to consider the implementation of social 
capital section in Bulgaria. 

• The questions about agricultural output need simplification (less details). 
 
IV. AKI, Hungary 
 
No pre-testing. 

• Pointed out high importance of machinery contract work for Hungary 
• Commented that the detail in agricultural production and farm is not 

enough to get a measurement of income situation. UNIKENT explained that 
income measurement is not the aim for this part. 

• Provision of various editorial comments and suggestions, e.g. explanations 
of English terms etc. Most of the comments have been reflected and 
implemented in the new draft of the questionnaire. 
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V. Dr Nedka Ivanova, UNWE, Bulgaria 
 
No pre-testing. 

• Questionnaire perceived as too long. 
• General comment that questionnaire needs focus and re-organisation. 
• If possible, would like to see a regrouping of the questionnaire for different 

types of farm households, e.g. subsistence households, semi-subsistence 
households and commercial farms. UNIKENT explained that WP4 will be 
surveying a continuum of rural farm households, in theory ranging from 
100% subsistent to 100% commercial. Moreover, there is not a consensus 
definition of where to draw the line between subsistence and semi-
subsistence, therefore arbitrary groupings of households should be avoided 
at this stage. 

 
_______________________________________________________________________ 
 
B. DISCUSSION ON SAMPLING AND IMPLEMENTATION OF THE SURVEY 
 
1) Sampling. It was agreed to include farm households only. A farm household is 
defined as a household with agricultural production, including from house garden 
or yards belonging to the house. Only farm households that had agricultural 
production in 2006 and 2003, or that have ceased with agricultural production 
during or after  2003 will be included in the sample. Participation in the survey will 
be determined by asking entry questions. 
 

2) Selection of survey regions and villages. Partners were asked to send to UNIKENT 
and IAMO a description of how regions and villages had been selected. Deadline: 
Monday, 17 September.  
 

3) Village questionnaire. A separate village questionnaire covering village 
infrastructure and local land market will be produced. Partners were asked to send 
questions for inclusion in the village questionnaire to UNIKENT and IAMO by 17 
September. 
 

4) Length of questionnaire. Matthew Gorton suggested that after the cut of the 
section about social capital, the questionnaire should not exceed 25 pages. 
Instructions to interviewers should be taken out from the questions and put into a 
separate document. However, it was explained that the total number of pages it 
not the issue so much as the actual time for completion of the questionnaire. 
 

5) Deadline for final questionnaire. WUDES (Poland) have subcontracted the 
survey. The institute (IERIGZ) will carry out the survey by mid-October. The 
questionnaire must therefore be ready for translation by the end of September.  
 

6) Comments on pre-testing. Partners promised to submit to UNIKENT their 
detailed comments from the pre-testing by September 17.  
(Comments have been received from UL, Slovenia). 
 

7) Training of interviewers. Training of interviewers was called for by partners. It 
was pointed out that the training should be carried out by the same team of 
persons for consistency. Training of enumerators will be carried out by a joint team 
from UNIKENT and IAMO, e.g. Lena Fredriksson, Dr. Jana Fritzsch, Diana Traikova, 
Dr. Judith Möllers.  
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 b
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 p
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ra
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..
..

(2
)  

Pr
od

uc
t 

H
a 

% 
fr

om
 

H
G

 
To

nn
es

 
% 
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H
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H
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 d
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 c
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H

.1
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 W
ha

t 
pr
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uc
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 d

id
 y

ou
r 

ho
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eh
ol

d 
pr

od
uc

e,
 p

ro
ce

ss
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 s

el
l i

n 
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Pr
od

uc
t 

  

A
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To
ta

l  
pr

od
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ti
on

 
   

N
o.

 o
f 

un
it

s 

B.
 T

ot
al

 q
ua

nt
it
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so
ld
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 c
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N

o.
 o

f 
un

it
s 

C.
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ot
al

 v
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ue
 o

f 
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le
s 

    
Cu

rr
en
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t 

D
. 

W
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 m
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m

m
er
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 p
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 c
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..
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 c
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..

..
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 p
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e
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ra
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e.
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 m
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/ 
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/ 
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 p
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 c
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 c
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                     I.
5 

Co
ns

id
er

 f
or

 e
xa

m
pl

e 
co

ns
um

pt
io

n 
of

 c
he

es
e.

 If
 t

he
 h

ou
se

ho
ld

 d
oe

s 
no

t 
pr

od
uc

e 
an

y 
ch

ee
se
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el
f,

 e
nt

er
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se
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ld
 d
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s 
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y 
ch
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f 
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 p
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 c
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re
 o
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ch
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 c
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m
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n 
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f 
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e 
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od
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se

 c
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m
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d 
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r 
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t 
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bu
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l c
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ou
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e 

is
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d 
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r 
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is

 t
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e 
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 m
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I.

4 
Th
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w
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g 
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h 
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 c
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m
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 b
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e 
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l s
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ld
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 f
oo
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 c
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 c
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 m
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l)

 
Po

ta
to

es
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q)

 
Sp

ir
it

s 
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d 
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 c
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APPENDIX 4C – VILLAGE QUESTIONNAIRE6 

 

 
 

VILLAGE QUESTIONNAIRE 
 
 
 
Name of village:  _________________________________ 
 
Region:   _________________________________ 
 
Country:  _________________________________ 
 
 
Date of interview: _________________________________  
      (Day/Month/Year) 
 
 
 
Name of interviewer: _________________________________ 
 
 
Person(s) interviewed: 
 
Name    Position   Telephone number 
 
_______________________________________________________________________ 
 
_______________________________________________________________________ 
 
_______________________________________________________________________  

                                             
6 Please note that some formatting changes have been made to this questionnaire compared 
to the original in order to fit the document template. 
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A. DEMOGRAPHIC INFORMATION 
 
A.1.  How many people live in this village at present?  ______________ people 
 
A.2.  How many people lived in this village in 2003? ______________ people 
 
 
B. ECONOMIC ACTIVITIES AND INCOME 
 
B.1  What are the major economic activities of the people of this village?  
 Please list in order of importance. 
 

Rank Type (e.g. private, public) Field of activity 

1   

2   

3   

4   

5   

 
B.2 What is the unemployment rate for people of working age (16-64 years) in 
 this village for 2006? ____________ %.  
 Ask if more detailed employment statistics is available for the village. 
 
B.3 What was the unemployment rate in 2003 compared to 2006? 
 

a) Higher .................. (1)  
b) Lower................... (2)  
c) About the same....... (0)  

 
B.4 How do you judge the possibility of unemployed people finding a job in the 
 local labour market?  
  

Very difficult  Difficult  Neither difficult  
nor easy  Easy  Very easy 

(1)  (2)  (3)  (4)  (5) 
         

  
B.5 In what sectors are unemployed people of this village most likely to find an 
 employment in the local labour market? Please list in order of importance. 
  
 1. ______________________________ 
 2. ______________________________ 
 3. ______________________________ 
 4. ______________________________ 
 5. ______________________________ 
 
B.6 Do you know what the average income is per capita in your village? 
 ____________ Currency/capita 
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C. INFRASTRUCTURE 
 
C.1 The main road leading to the village is:  

a) Asphalt...................  (1)   
b) Tar macadam ...........  (2)  
c) Unpaved .................  (3)  

  
C.2 Is the main road to the village passable all year?   
 No  Yes  
 
C.3 How would you rate the quality of the roads in your region? Please rate on a 
 scale ranging from (1) Very poor to (5) Very good. 
 

Very poor  Poor  Neither poor  
nor good  Good  Very good 

(1)  (2)  (3)  (4)  (5) 
         

 
 
C.4 a)  Does public transport pass this community?  
  No    Yes    
 
 b) If ‘yes’, how often does public transport pass this community? 

  _________ times per __________  
  
 c)  If ‘no’, how far must one go from the centre of the village to catch 
   public transport and how long does it take? 

a) Distance:  _________ km 
b) Time by foot:  _________ min 
c) Time by car: _________ min 

 
C.5  How often is it possible to go by public transport from the village to the:   

a) Next big urban centre:   _________ times per __________ 
b) Capital:  _________ times per __________ 

 
C.6 How far is it from the village to: 

a) Next big urban centre: _________ km 
b) Capital: _________ km 

 
C.7-8 How long does it take to go from the centre of the village to the next big 
 urban centre and to the capital by “…”? 

 
 

C.7 Next big urban centre C.8 Capital 
a) public transport: _________ min 
b) car: _________ min 

a) public transport: _________ min 
b) car: _________ min 
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D. SERVICES AND INSTITUTIONS 
C. If ‘no’, please 
indicate distance  

to the closest one: 

Service/institution A. Does ‘…’ 
exist in this 

village? 
 

No   (0) 
Yes  (1) 

B. If ‘yes’, 
how many? 

 
 

Number Km Hours on 
foot 

Hours by 
car 

1) Agricultural extension office      
2) Veterinary practice      
3) Farmers association      
4) Agricultural production  

co-operative/corporate farm 
     

5) Agricultural sales/ marketing 
co-operative 

     

6) Agricultural input merchant      
7) Machinery repair centre      
8) Post office      
9) Nursery/kindergarten      
10) Primary school      
11) Secondary school      
12) High school      
13) Vocational school      
14) Village surgery/medical centre      
15) Factories/plants (what type)      

     
     

a) ___________________ 
b) ___________________ 
c) ___________________      
16) Job centre/labour exchange      
17) Bank branch      
18) Market of agricultural products      
19) Does the market run: 

a) Regularly? 
b) Irregularly? 

 
No  Yes  
No  Yes  

20) Number of times the market take place within a calendar year:  ___________ 
21) Supermarket     
22) In what year did the supermarket open? ________ 
23) Grocery store(s)      
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E. LOCAL LAND MARKET 
 
E.1 How many hectares of agricultural land belong to this settlement?
 _____________ ha 
 
E.2 Please indicate the following for agricultural land that was traded 
 (bought/sold) in 2006 and 2003, respectively: 

 
 
E.3 List in order of importance the main types of:  
  
 a) Land buyers? (i.e. small-scale farmers, large-scale producers, 
 agricultural cooperative, property developers, non-agricultural companies 
 etc.)  
 1. ________________________________________________ 
 2. ________________________________________________ 
 3. ________________________________________________ 
  
 b) Land sellers?  
 1. ________________________________________________ 
 2. ________________________________________________ 
 3. ________________________________________________ 
 
E.4 Please indicate the following for agricultural land that was rented in/rented 
 out in 2006 and 2003, respectively: 

 

Agricultural land Hectares 
bought/sold 

2006 

Average 
price 2006 

 
Currency/ha 

Hectares 
bought/sold 

2003 

Average 
price 2003 

 
Currency/ha 

a) Arable land     
b) Pasture & meadows     
c) Fruit orchards     
d) Vineyards     
e) If not separated in  

a) – d), indicate total 
    

Agricultural land Hectares 
rented 

in/rented 
out 2006 

Average rent 
2006 

 
Currency/ha 

Hectares 
rented 

in/rented out 
2003 

Average rent 
2003 

 
Currency/ha 

a) Arable land     
b) Pasture & meadows     
c) Fruit orchards     
d) Vineyards     
e) If not separated in  

a) – d), indicate total 
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E.5 List in order of importance the main types of individuals/companies:  
  
 a) Renting in land? (i.e. small-scale farmers, large-scale producers, 
  agricultural co-operative, non-agricultural companies etc.) 
 1. ____________________________________ 
 2. _____________________________________ 
 3. _____________________________________ 
 
 b) Renting out land?    
 1. _____________________________________ 
 2. _____________________________________ 
 3. _____________________________________ 
 
E.6 One a scale from 1 to 5, ranging from very easy to very difficult, how would 
 you judge the land market in this village considering the possibilities of: 
 

 Very 
difficult 

Quite 
difficult 

Neither easy 
nor difficult 

Quite  
easy  

Very 
easy  

 (1) (2) (3) (4) (5) 
a) Finding people willing 

to buy land      

b) Finding people willing 
to sell land      

c) Finding people willing 
to rent in land      

d) Finding people willing 
to rent out land      

 
E.7 Please indicate whether you agree or disagree with the following 
 statements considering trading/renting land: 

 Totally 
disagree 

Somewhat 
disagree 

Neither 
agree or 
disagree 

Somewhat 
agree 

Totally 
agree 

 (1) (2) (3) (4) (5) 
a) Legal procedures makes it 

difficult to buy/sell land      

b) It is difficult for parties to 
know if there are potential 
conflicts 
over rights in land 

     

 
 
F. TOURISM 
 
F.1 Exists a tourism concept for the regions? No  Yes  
 
F.2 Are there any concerted actions or projects within the village directed to 
 tourism? 
 No  
 Yes , please indicate: _____________________________________________ 
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APPENDIX 5 – NAMES SHEET 

  

 

 

                          INTERVIEWERS SHEET 
 

Household member 

 

Enter names here. For all questions 
regarding individual household members, 
always refer to the household member 
according to the code assigned here.  

 

No.1 should be the household head. 
Children at the bottom lines. 

Remarks 

1  

2  

3  

4  

5  

6  

7  

8  

 

 

 

Secrecy note : 

This sheet will not be kept for records. All information given by you will be 
recorded anonymously.  You and your household members will not be identified in 
any of the reports we plan to write. We will only present a summary of results for 
groups of households and their farms. 
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APPENDIX 6 – SCALES SHEET 

  

SCALES SHEET 

Totally 
disagree  Somewhat 

disagree  Neither agree 
or disagree  Somewhat 

agree  Totally 
agree 

(1)  (2)  (3)  (4)  (5) 

 

Not 
important  Minor 

importance  Moderate 
importance  Major 

importance  Most 
important 

(1)  (2)  (3)  (4)  (5) 

 

Not true        True 

(1)  (2)  (3)  (4)  (5) 

 

Very bad        Very good 

(1)  (2)  (3)  (4)  (5) 

 

Much 
lower  Lower  About the 

same  Higher  Much 
higher 

(1)  (2)  (3)  (4)  (5) 

 

Much worse 
off  Worse 

off  About the 
same  Better 

off  Much better 
off 

(1)  (2)  (3)  (4)  (5) 

 

Very 
negative  Somewhat 

negative  Indifferent  Somewhat 
positive  Very 

positive 

(1)  (2)  (3)  (4)  (5) 

 

 

Not competitive/ 
Low profitability 1  2  3  4  5 Very competitive/ 

High profitability 
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APPENDIX 7 – INSTRUCTIONS TO INTERVIEWERS 

 

INSTRUCTIONS TO INTERVIEWERS 
ABBREVIATIONS: 

Abbreviation Definition 

 ha Hectares 

 kg Kilograms 

 HG House garden 

 No. Number 

 

For countries where land is not commonly accounted for in hectares, i.e. dekares, 
the interviewer is asked to convert the answers into hectares if possible. If this 
cannot be done, indicate clearly the unit of measurement used.  

 

CODING INFORMATION: 

For some questions in this questionnaire the interviewer will be asked to enter 
specific codes. The codes that apply in each case will be provided on the adjacent 
page to the question. Please be very careful to enter the correct codes. 

 

Please note that the interviewer shall never leave blank spaces. In order to avoid 
confusion, when the interviewer cannot enter a value, the following codes shall be 
used: 

 

CODING CONVENTIONS: 

Value Symbol Convention 

Proportions % When the symbol for % is shown, enter a number between 
0 and 100. 

Local 
Currency 

CURRENCY Indicate value in local currency.  

Rating 
factor 

RF Choose rating factor from given scale  

 

Does not know/ Does 
not remember 

X  

Not applicable NA  

No quantity/value Enter 0 
(zero) 

Remark: All zeros must be filled in, in 
order not to be confused with the other 
possibilities X or NA, or missing values. 
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• Never indicate values by using thousands (‘000). Always write down the 
total value without abbreviations. This applies to both quantity and 
monetary values. 
 

• Pay special attention to which section or question you have to proceed to 
after particular questions. 
 

• Many questions are designed to be answered by ticking boxes. In this case 
you mark the answer clearly with an ‘X’. If the respondent changes an 
answer, please fill in the whole box where the erroneous answer has been 
entered and enter ‘X’ in the correct box.  
 

Example:  Yes No 

a)  In 2006, did you cultivate land and/or keep livestock to 
 produce agricultural products?  X  

b)  In 2003, did you cultivate land and/or keep livestock to 
 produce agricultural products?   X X 

 

• Many questions are to be answered by rating. In this case, depending on the 
design, you either mark the chosen rating or you write down the rating 
factor (RF) from a scale. See the following examples: 

 

Example 1  

Question: Do you agree with the following statement? 

 

Answer 1: 

 Totally 
disagree  Somewhat 

disagree  
Neither 
agree or 
disagree 

 Somewhat 
agree  Totally 

agree 

 (1)  (2)  (3)  (4)  (5) 

f) Statement          

 

Example 2 

Question: Would you grow potatoes if the price of potatoes dropped by 10%? 
Please rate on a scale from (1) Very unlikely to (5)Very likely. 
 

Very unlikely      1      2      3      4      5     Very likely 

 

Answer 2: RF /__4__ / 
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ENTRY OF DATA FOR INDIVIDUAL HOUSEHOLD MEMBERS 

 

For some questions, you will be asking for data for individual household members. 
Because of secrecy and guaranteeing the anonymity of the households interviewed, 
you will not be entering names of individual household members in the 
questionnaire. Instead, you are to use the separate “Interviewers sheet”. On this, 
you will assign a number to each named household member.  

 

Example: 

 

Household member 

 

Enter names here. For all questions 
regarding individual household members, 
always refer to the household member 
according to the code assigned here.  

 

No.1 should be the household head. 
Children at the bottom lines. 

Remarks 

1  James Bond  Household head 

2  Jenny Bond Spouse 

3  Stuart Bond Grandfather 

4  Charlie Bond  Son 

 

When asked in the questionnaire to enter data for individual household members, 
you always refer to the household head “James Bond” as No.1 and fill in the data 
corresponding to him on row No. 1, and consequently you use row No.3 for 
grandfather “Stuart Bond”. If there is no data to enter for a specific household 
member, say you will enter data for James, Jenny and Charlie Bond you enter the 
data on rows 1,2 and 4. In this case you leave row No.3 blank since there is nothing 
to enter for grandfather Stuart Bond. 
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APPENDIX 8 – INSTRUCTIONS ON THE SELECTION OF INCOME BANDS 

 
SELECTION PROCEDURE OF INCOME BANDS 
Selection procedure of the 10 income bands for Questions F.1 in the Rural farm 
household and Exit questionnaires: 

 
• Depart from the average household income for the country. If household 

income is reported as a monthly average, multiply by 12 to get yearly 
income.  

• Let the spread of the income bands be the following shares of this income:  
 

1 2 3 4 5 6 7 8 9 10 

0-
25% 

26-
50% 

51-
75% 

76-
100% 

101-
125% 

126-
150% 

151-
175% 

176-
200% 

201-
225% 

> 
226% 

 

Remember that we will be asking for the incomes in 2006. If you do not have 
available data for this year, use the most recent data available and if necessary 
adjust for inflation with the rate of GDP growth.  

 

- Country specific instructions: 

Bulgaria: You have average household income for villages. Use this as the base. 

Poland: You have rural households’ available income. Depart from this. 

Hungary: You have provided information from the Statistical Yearbook of Hungary. 
However, you mention that data on household incomes may also be found in the 
Yearbook of Household Statistics (2005). We suggest you dig deeper into this to see 
whether you can get better information on average rural household incomes. 

Others: If you can find/calculate average household income for rural regions it is 
very good. If not, depart from the average household income for your country.  

 

2) When having created the income bands, we would like you to consider the 
following questions: 

 
• Is the spread, from 0-25% to >226% large enough?  
• Will the selected income bands prevent clustering in one or more bands? It 

is important that the bands do not provide us with a skewed distribution. 
 
NB! If adjustments are needed we rely on your country specific expertise to adjust 
the income bands so that they make more sense. 

 

3) An issue that needs to be dealt with is how the reporting of incomes will be 
done. Preferable would be yearly household income before taxes. However, the 
statistical reporting of this may vary from country to country, and we must also 
consider what information the interviewees are most likely to most accurately give 
us. Please let us know what you will be asking for regarding your specific country. 
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